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Mark Durica: I’m Mark Durica, and I’m here at Cleveland State University interviewing Andrea Sweazy about the Agora on December 6, 2005.
MD: Andrea, can you describe your background growing up, and any work experiences prior to the Agora?

Andrea Sweayz: I went to my first concert when I was five, it was Charlie Daniels and Alabama. My parents had gotten into a fight, thank God. So my mom decided to take me and I, I remember the whole concert vividly. Seeing along every single lyric, asking my mom “Why does he have his fiddle plugged into his speaker?” and my mom saying “You’re five, how do you, how do you know that?” And I remember just the roar of the crowd and the excitement of the show, and I knew that’s what I want to do for the rest of my life. And, I was lucky enough to grow up in an atmosphere that… I was just bombarded with music, it was “It’s cleaning day, mom’s gonna play her records, open up all the window, don’t talk to her cause the music’s on” ya know, “Learn the lyrics, play along.” So I got to go to every concert I wanted to from five until I was eighteen, when I was finally allowed to go by myself. So I just, I spent so much money on concert tickets that I figured I definitely should do this for a living and stop paying for tickets, but it’s also the feeling of being that person, standing there five minutes before the band goes on, having almost the anxiety attack of “Please hurry, hurry, hurry get on stage” ya know, and being at the Agora, or even when I was putting on my smaller shows, which we can get to… just, just seeing people react to the music, and knowing “I’ve been there, done that” is such a really cool feeling to just be able to give. Is that... did you just want personal reasons? Or …

MD: Well.. 
AS: …are we going to get to the career?
MD: My next question, which you more or less were answering, was… prior to the Agora if music was a significant part of your life?

AS: For sure, I have… I have pictures of my parents, I have a picture of my mom with Willie Nelson, and a picture of my dad with Robin Zander from Cheap Trick and it was just the way it was, it was concerts, I mean I did things like cheerleading and DECA, the business competition, and things like that, but my main hobby was music. And I pretty much got into the cheerleading for the dance side of things because I wanted to be on the music side rather than the “ra-ra, go team.” 

MD: So, prior to the Agora, did any jobs you had… did they involve music at all?

AS: Yes… I, I mean you have to do what you have to do to get through college pretty much. So I waitressed, a lot.  But, as an internship, I started my own company called Caterpillar Productions and I was working for a sound & light company in Chicago, and I was basically their office manager-slash-accountant, and in exchange he was letting me book local bands into the clubs that he was doing sound & lights. So it started out as an internship and if I was smart about it, I would have stayed in Chicago and just made it a business, but then I wouldn’t be here, but basically I would book the local bands into the different rooms and then teach them how to market themselves. So I got an A-plus-plus plus on the internship, it was a lot of fun, so that was my main experience. Leading up to the Agora it’s, it’s kinda a sorted tale, but that was my main experience. 
MD: How did you become involved at the Agora?

[roughly the 5 minute mark]

AS: I… my uncle owns the Agora, which is not why I got the job, but it was definitely the adage about the music industry “you have to know somebody to get in,” that was definitely who I knew. But I called him my senior year of high school to do an interview with him and I was begging him “When I graduate, I don’t care, I’ll, I’ll go to school in Cleveland, I’ll, whatever-whatever, just, I’ll clean toilets just to get in,” and he said “No no, stay out of the music industry, stay out of it, it’s evil, just stay out of it.” So I, I pretty much at that point figured “Ya know what I, that’s cool, he’s not gonna tell me ‘no’ and I’ll do it, I’ll do it.” So I moved to Chicago and I, ya know, I put myself through school, whatever-whatever, and when I graduated my aunt approached me and said “Your mother wants you back in Ohio” and I said “Absolutely not” and she said “Well, what if I help you get the job that you want,” and I said “Well I’ll think about it.” So I came back and I worked on a project with my uncle, and I think I impressed him but there wasn’t any kind of opening at the Agora. So I went to work for his brother and I became an insurance agent. I can tell you everything you never wanted to know about water because they also owned a water company. I did construction bonds, bid bonds, everything that is the polar opposite of the Agora is what I did in a cubicle for two years. And I, it finally got to the point where “I can’t take it anymore, this is  so far away from what I ever wanted, yeah I learned a lot but, I don’t care about the total dissolve solids in tap water, ya know?” So I, I was to the point where I was ready just to move back to Chicago and do whatever I had to do, and just, just get back there, where all my friends were basically, and just make it for myself again and that’s when the opening came up at the Agora. And basically it was put to me like “You did a really good job doing what you hated, let’s see how you can do when you’re finally put in a position to do what you love.” So, that’s pretty much how it happened. 
MD: A follow up to that that I may have been something missed… putting yourself through college, what did you ultimately, what were you  pursuing in college? Did it affect that or play into that with the Agora?
AS: Definitely, I started with a full ride at Ohio State, and that was through DECA, I had won some business scholarships. And it was just, it was too stale. It was too “write a marketing report for this latest pharmaceutical line” or ya know something, it was just I hated it. I ended up getting expelled because I never went to class, but I didn’t want to tell my parents that. I, I actually got a job working at Hooters , so I let my parents believe that I quit school to work at Hooters, which, that’s fine. I told them “I will go back to school but that’s not what I want right now.”  So then I moved to Chicago and I met my ex-boyfriend who in some ways was my mentor, he… he went to this school called Columbia and he was telling me all about it and it was an arts college, mostly for performing arts… ya know, dance, sound recording, all of that. But they did have a business program, so that’s pretty much how I found Columbia and it, it was the best thing I had ever done for myself. Not to take away from any other college in the nation, but I’ve got to tell you it, it… it was the best experience ever. Ya know while, while I’m going to my business classes I had the flexibility of “do a marketing plan for whatever you want, whatever you think will help you later in life, do it” and ya know, it got me into starting my own booking company and ya know, looking at things from a business, looking at artistic things from a business side of view. And I had, you know, access to all the local bands because they were all in my classes. And it was just, it was awesome. 
MD: Shifting forward, can you describe your position now at the Agora and explain what that entails?

AS: I am the booking agent, I am in charge of booking the room whether it be nationals or rentals. I have an agent who deals mostly with the locals here. I would love to get more involved with that, but unfortunately I don’t have the time that it takes to go out to all the different clubs every night and kinda scout the locals, so that’s his job. I deals with a lot of the operations, although I’m begging for somebody to come in and take over some of the responsibilities as far as staff scheduling and, and things like that because it just, I hate it, I get, I want to fire people but I can’t because I feel bad, although I know they, they were late ten times. So I really don’t want to do that. But basically my job is to book the venue. 

MD:  Now part of that, in terms of booking acts that appeal to the audience, can you describe the typical experience [was supposed to be “appearance” – ed.] of the Agora audience. Is there even one? 
[roughly the 10 minute mark]

AS: I, I’d like to think that the typical, typical Agora experience is positive and “homely”. Homely in the sense that we are independently owned and operated, next year will be out fortieth anniversary. The owner Hank LoConti has a huge role in a lot of the decisions. And, for instance, when it comes to security, if somebody’s doing something wrong and they have to remove them from the venue, the rule of thumb is “treat people how you want to be treated, because you know you’ve been kicked out of some place, be nice to people” and that’s… that’s how the whole venue is expected to run. Customers come first, because they buy the tickets. The bands come second, not to say that we don’t value the bands that play there, but if it wasn’t for the people buying the tickets the band wouldn’t be getting paid. So, ya know, I’d like to think that it’s a comfortable place. It’s not always immaculately cleaned and decadent, but that just comes with age, ya know? I, I just, I’d like to think people have a great time, I’d like to think that whether there’s twenty people playing, watching an unknown band in the ballroom or two thousand people watching today’s greatest in the theatre, they still have that experience that the band is playing directly for them and, and hopefully they’re getting their money’s worth. 
MD: Would you say there’s an appearance to the crowd, the audience though? The way the audience members dress or anything of that nature…

 AS: Ohhh… it totally depends on the show. I mean Skinny Puppy we had the crazy, awesome Goth people there. Bright Eyes, you know, we had the really skinny kids in the polo shirts and tight jeans. Slayer… guys in black t-shirts with long hair. Ya know we’ve got our fortieth anniversary kick-off coming up on New Years Eve where I think that the typical audience member is going to be in their late thirties to mid fifties. So I, I think it completely is subjective to the show, and with all the subgenres that are out there today, there’s even more types of people. 
MD: Following with that, is there a particular demographic you market, advertise the Agora towards and what, what would you feel that demographic is?

AS: Again, it’s totally subjective to the show. Ya know, a younger screamo or ska kinda show, I would definitely market it more towards the high school age. Something like, like OAR, I think we would go directly towards the college people. Artful Dodger, again, it would be an older demographic, mostly targeted towards the typical Friday magazine, from the Plain Dealer, reader.
MD: Would you say more a broad sense in terms of demographics, such as mainly towards the college students in the local area, or versus younger high school students; I mean do you think there’s broader trends, not so much relying subjectively on the shows?

AS: In my opinion, in a broad sense, it would be anybody with a love of music and disposable income. Ya know, when it comes to the specific show, you do kind of, I mean of course you know, when Streetlight Manifesto plays for instance… a lot of the younger kids are gonna love them, but when you see people older than high school age coming in, you kinda feel like, ya know “that’s awesome,” that somebody else besides your target likes this music as well. And music seems so segmented nowadays, ya know it’s, it’s kinda weird to say “Oh I love heavy metal” “Well what exactly is heavy metal these days? Does screamo fit in with that?” I think it does, somebody else might not, ya know. I think nowadays it’s a little bit difficult to, to kinda put a blanket over it. 
MD: Can you describe at all the Agora’s promotional and advertising process, I understand the Agora’s website plays an important role in that? 
AS: Very much so. The website is what we like to focus on the most. I think secondary would be Myspace because it’s just exploded. We do print ads, we do a lot of flyering. Ya know; going to other shows that we think may be the target for the show that, that we’re promoting, we’ll be at… hand out flyers. I don’t like to do flyers on cars, personally. I get offended when people do it to me, and they just end up on the ground, and it’s unnecessary litter. But yeah, we do focus on print ads, flyering. Radio… radio I gotta tell ya, I love the college stations. The commercial stations I’m, people listen, but I, I love the college stations, though.

[roughly the 15 minute mark]

MD: For the sake of the tape, you mentioned Myspace, and I was just wondering if you could describe briefly… [inaudible]
AS: What Myspace is? It’s basically… ya know, I don’t know what it was originally for, maybe to… maybe it was for dating, or just for friends, I’m not sure, but it’s blossomed into this network where nowadays every person, every band has a Myspace account as well as a website. And it’s, it’s a way of making new, quote-unquote friends, meeting new contacts…

MD: Networking…

AS: Basically. For us it’s a great tool because people want to be our friend, so they want to know what’s up with the Agora, we can send out a bulletin to all of our friends saying “Hey, this band is playing here, come on down.” Ya know?

Mark Tebeau: What’s the URL?

AS: Ours?

MT: No, Myspace.

AS: Oh, myspace.com

MD:  W-w-w-dot. Can you describe during the week, between shows, the sequence of activities at the Agora and how that works, between those major events?

AS: If the day after a major event is a work day, then it’s probably hang over day, not hang over drunk day, but hang over like “Wow, we were here so late. There’s probably some paper work that I didn’t do at the end of the night cause I was just exhausted, so I’ll catch up on that.” Throughout the week it’s mostly getting prepared for the next event and getting prepared for the next several months’ events…. meaning booking them, beginning the promotion, that kind of thing; a lot of answering the phones, a lot of emails. Nobody talks on the phone very much anymore. Constantly emailing and instant messaging. Huge.
MD: Now, during the day of the major show, how does that sequence of events play out? Its challenges that occur?

AS: Lots of black market valium, no I’m totally kidding, that’s not even remotely true, but that’s my little joke around the office. It’s very, very hectic. It’s, the minute you think you have all your ducks in a row and you’re ready to go, something will happen. So it’s, it’s a lot of running around, making sure that the band is happy, the venue is ready, the customers are gonna to be taken care of , that everything’s ready. Once the show starts going, you’re kinda on auto-pilot, like you know “Okay, this band’s going to go on, then there’s going to be a set change, and everybody’s gonna come out into the lobby and order drinks and then the other bands will come on.” So that’s, getting ready for the show it’s, ya know, “Did, did the sound guy show up on time? Did they bring the right gear? Did we get the, the proper catering that the band requested? If we didn’t get it, do we have a reason why?” ya know “Are the ad packs ready? Are all the receipts written and ready to go so that when the band comes in, we can just sign the receipt and get’em paid, get’em out.” ya know-whatever. Basically it’s just getting everything ready for... “Are the tables and chairs set up? Are the trash cans out? Is there toilet paper in all of the stalls” ya know, all those kinds of things. 
MD: With hosting these bands, the night of, have there ever been any unusual requests from bands..? [inaudible]
AS: Rider requests?

MD: Sure

AS: Oh God…

MD: Like challenges…
AS: Yeah…

MD: If you could just share some of these…

AS: [laughs] I’m trying to think. There’s a band called June. And, on their rider, they request a greased baby pig. I highly doubt they really want it, but it’s just really funny. I usually will get a little plastic pig and put some butter on it or something and put it down in their dressing room just because it’s funny. I believe Coheed and Cambria always ask for a wiffle ball, a wiffle ball bat. There are, I mean I don’t want to say too much and give a bad impression, but… there, there have been requests for drugs. Ya know “Hey man, we need some weed.” You know I mean, “I don’t know where to get that for you, and I don’t know if it’s appropriate for me to do it. But I, I can’t do it.” But for, I know there’s been those requests. Let’s see…. oh! I won’t say the name, but there is an artist, that the minute he gets into town, he doesn’t care about sound check or anything like that, he is immediately ushered off to the stripper bars and do not bother him at the stripper bars until it’s almost time for him to be on stage at which point you can pick him up and bring him back to the venue. We actually didn’t take him to the stripper bar the last time he was in town; we actually put a poker machine in his dressing room. I’d like to say we brought him the strippers, but we didn’t do that, he just wanted the poker machine. So yeah… they, they…. there’s a lot of requests. I mean sometimes, sometimes if they don’t get the proper water they can’t sing. And, working for a water company, I… I know that, that’s a little bit of crap, but whatever, “If you have to have Avian, you have to have to have Avian.” Ya know, they… they ask for funny things. There was another act actually, their wardrobe had to be specifically placed, and, it was just funny because it was nothing more than spandex. But ya know, if, if you want your spandex perfectly laid out in place, then we’ll do it I guess [laughs]. 
[roughly the 20 minute mark]

MD: Now you’re obviously a music lover, in your time at the Agora are there any shows you found particularly memorable, and which ones are those?
AS: Switchfoot was amazing, it was a show that I really put everything I possibly could into and it ended up selling out and it just, it made me feel great. I wasn’t a huge fan of the band, not that I had anything against them, I just really didn’t care either way, but ya know, and I made it a point to go out and be there right as they took the stage, and the roar of the sold out crowd that I worked so hard to get into the building just… it was absolutely amazing. There’s a lot of smaller shows that really move me. There’s, there’s a few bands right now that I’m just really excited about. World Leader Pretend, Mardo, and Valiant Thor. None of which I would say would be my first choice in music, but now that I’ve seen them, and the fact that there weren’t very many people in the room but they played as if they had just sold out Wembley. I, they’re probably some my new favorite bands. El Puce and Whole Wheat Bread are a couple others I’m just, I get really excited about the younger bands that… ya know I was there to see them, or at least I, I brought them when nobody else knew who they were, and maybe in a year or so they’ll be selling out the large room. So, that’s definitely a plus.
MD: What music into personally, has working at the Agora shaped your taste in music?
AS: Definitely… definitely, I’ve always been across the board. Again we could go into the lots of genres right now… but I’ve always liked rock, and old country, meaning Hank Williams, and Charlie Daniels… the stuff my mom made me listen to. But, being there I’m, I’m a lot more open to hip hop, like Gym Class Heroes, El Puce, Blackalicious just played, they were amazing. We had Grandmaster Flash, and my boyfriend is actually a deejay, and not to take away from it as an art form in any way, but I’ve always kinda been like “Yeah, okay, you juggle records…” But when Grandmaster Flash came, it really made me appreciate the art of deejaying. So, definitely being there… I mean even bands like, you know I won’t even say their name… but I absolutely hate them, can’t stand them, I think they’re horrible, if they’re on the radio turn it off, if…if anyone plays this CD around me.. blech…. get it outta here, but then they play the Agora and they put on such a good show, and they rocked the kids so hard.. okay yeah, I still hate their music, but I totally respect them, ya know? And it’s, it’s definitely cool to see all the different genres and feel more well-rounded. 
MD: Have you noticed any difference between working with the national acts and working with the local acts? And how so?

AS: It totally depends on the band. There are some locals that we work with that have bigger heads than some of the biggest nationals. We had to cut our dressing room off to locals because we had a local band that went into the nationals dressing room and peed in their trash cans and threw their Chinese food on the ceiling, so we pretty much said “Ya know what, you ruined it for everybody, no local band..” And a lot of local bands do that, it’s really weird… “You’re not big enough to warrant… you didn’t sell enough tickets to, to warrant the clean up that we’re gonna have to pay.” Not that anyone does really, but it’s kinda presumptuous for a local band to go trash a dressing room, ya know? But then again there’s some locals that are so excited “Oh my God, thank you so much for letting us play on your stage we, we can’t believe we’re here” ya know, so, but then on the national side of things there’s, there’s a lot of times where I won’t even go thank the band members for playing my venue because I know “Just stay the hell away from them. Just deal with the tour manager. Don’t talk to them; they don’t want to be spoken to.” But then there’s others that are like “Hey, have a beer with us.” and it’s like “Yeah, well, I have to pay you. I can’t have a beer while I’m dealing with money,” but ya know, it totally depends on the band. It’s kinda hard to put a finger on whose worse. 
[roughly the 25 minute mark]

MD: I understand that the Agora is supposedly haunted. Can you tell me about this, and if you’ve experience anything? [inaudible]
AS: I haven’t seen any of the ghosts, thank God, cause I’m there alone at night, all the time, and I absolutely would not want to see that. But there’s, there’s a story about “the man in the yellow coat” and a lot of people have heard about him. Allegedly a lot of people have seen him too, I haven’t, thank God. But I was telling the story about “the man in the yellow coat” to this kid we met at a recording studio and he freaked out, and all the hair on his arms was standing straight up, and he was talking about how he was there for a rave, long before I was there, back in the day when raves were the thing I guess. And he was in the lobby and somebody dropped a bottle of ecstasy on the floor, so all the kids were, were try’n to get the drugs, and he bent down to pick up one and he felt really weird, and he look up over his shoulder and there was a man in a yellow coat, standing right behind him on the staircase. And it really took him aback, cause it didn’t seem like the man should be at the rave, he didn’t look like the normal kids that were there. So he kinda looked back at the ecstasy and decided not to take it, and when he turned around two seconds later the man was gone. And he said “I can’t believe you... I, I thought maybe it was the drugs that made me see things that night, but ya know, you’re telling me that there’s this ghost.” And, I don’t know, he was pretty much convinced that the ghost saved his night that life. But other people have, the stage crew has seen him walking around either on stage or on the catwalks, or in the lobby. We had an exorcism in which the, the spirit of a prostitute from the ‘20s or ‘30s was released. And, apparently she was brought there by the, the actors or something and they had their way with her and they strangled her with her pantyhose and dropped her body off somewhere. So her spirit was in our basement for awhile. There’s a lot of weird things, I mean the cleaning crew swears up and down that they checked and double checked and triple checked all the doors, but yet they still end up open. Ya know, they, they’ve seen weird things. The ropes on the catwalk are always tied differently, even though they’re supposed to be tied a certain way for security and safety reasons, but yet the stage manager will go up and there and they’re tied differently. Again, this is all kind of hearsay, so I, I haven’t seen anything and I don’t want to, but I guess it depends, depends on who you talk to. 
MD: You mentioned the basement, and I’ve heard Marilyn Manson at one time lived there or stored [inaudible]

AS: We have a box of his stuff in our basement. The Agora complex, we have an office building that’s about, I think it’s four-stories tall, and then the other side is the venue with the ballroom and the theatre. The basement of the theatre is where we do a lot of the catering, but it’s also a glorified storage unit at times. Trent Reznor and Marilyn Manson actually had rehearsal spaces for their bands I believe on the third floor of the building, I might be wrong about the floor, but they did have rehearsal spaces there. And when they left, Marilyn Manson left behind a trunk of stuff, and it’s stored in the basement. And we just refer to the room as the Marilyn Manson room. It’s nothing more than a glorified storage room, but with a cool name. 
MD: The Agora’s going to be celebrating its fortieth anniversary in 2006, can you tell me about your involvement in this celebration and what Cleveland music fans have to look forward to?

[roughly the 30 minute mark]

AS: My personal involvement is making sure that I’m focusing on booking a lot of today’s up and comers as well as today’s big stars. Going back to, I think my cut off date is around ’85. I’m a huge hair metal fan, so if that means that I can bring in some hair bands for my own selfish reasons I’ll definitely be trying. But that’s just basically my involvement, is to pretty much focus on today and yesterday, literally. As far as the whole year, anybody who loves music should definitely stop by the Agora several times over the years, over this year, because we’re gonna have viewing stations and listening stations, kinda like at Best Buy, when you, when you test out a CD before you buy it. We’re gonna have these stations all around the complex that feature songs and shows from “The Vault,” meaning from, 19, oh I know I’m gonna get these dates wrong, from 1972 to ’84… I think, are the dates. There were a lot of shows that were recorded but never released; in fact they were turned over to the Historical Society. So we’re gonna be turning these shows into, into the listening stations… that people can actually view and listen to unreleased footage from people like U2, Tom Waits, Charlie Daniels, Todd Rundgren, the list is, is huge.. Joan Jett. So, it’s a good opportunity to see and hear things that have never been released to the public. Not to mention the fact that we’re bringing back a lot of the acts that were, are a part of our history, but as well as a lot of the acts that will be part of our history. So it’s just gonna be a really exciting year for music. I, I don’t think I’ll sleep at all in 2006. But, but that’s okay, it’s, it’s all about the music. 
MD: It appears that I’ve reached the end of my questions and I was wondering if there’s anything you would like to discuss or mention to those listening? 
AS: Please visit our website… please sign up for our contests. You know I, I think what would be and, and not just a plug for the website, but what I would love to see more of is people getting onto our website, or even Myspace, I don’t even care, and giving us suggestions, ya know, we, like I said, the customer is number one to us, so…so what do you want?  What improvements to the building would you like to see made? What, what at our shows would make you more comfortable? What bands do you wanna see? What… I want to hear feedback all the time…even if, even if it’s somewhat negative, it’s, it’s always a way to improve. And I just want to make sure that ya know, from here on out we are adhering completely to the fact that we wouldn’t have been in business for forty years if it weren’t for the people that have bought tickets and come to our venue, and I wanna make sure that we are in business for at least another forty more, and ya know, in the spirit of “What does the customer want?” So, anybody listening should definitely just give us all the advice you possibly can, give us all the input, suggestions, positive and negative feedback. It’s well appreciated. 
MD: Thank you, Andrea. This has been Mark Durica..

MT: Ahh ahh. Don’t you wanna ask me if I have questions?

MD: I, I will now turn it over to the moderator..

MT: [laughs] Thanks. I have a couple of quick questions for you, Andrea. [to AS]

AS: Okay.

MT: When and where were you born?

AS: I was born in Columbus, May 6th, 1975.

MT: How do you spell your name?

AS: A-N-D-R-E-A, S-W-E-A-Z-Y

MT: Okay, let’s see. A couple, I have a couple. You mentioned growing up and being interested in music, and you also mentioned that you’re related to Hank. What’s, tell me I mean, just, clarify, what is… is he your mom’s…?

AS: He is my mom’s sister’s husband. 

MT: Okay. And, you should keep talking to Mark, only so, for the microphone’s sake. You mentioned Caterpillar Record Productions…
AS: Mmhmm.

MT: …. Tell us more about Caterpillar Productions.

[roughly the 35 minute mark]

AS: Basically I, I would take local bands, anybody that, that was looking to be booked into different venues in Chicago. I would book them, but then I would teach them how to market themselves. So we, I would come up with… ya know, I would, I would start implementing their, their sign up list, so they could send out email blasts about when they’re gonna play again. I would teach them how to get out, get the name of their band out, get the word out about their shows, make sure that they were out there making friends with other local bands because the best way to build an audience is through friendships, and if they’re out there supporting other local bands, then those bands will come and support them and bring their friends, and it just builds a bigger audience, but also it, it, ya know if I’m in a band… and I get signed, and they say ya know “Who do you want to take on tour with you?” I, I just might pick one of my unknown local friend’s bands, so it’s, it’s just a great networking technique and you never know who’s gonna get called up and hopefully you’ll get called up with them. There were a couple of really specific marketing tools that we used, we… for one of the bands we, we did a contest, or no I’m sorry, we, we got donations from a t-shirt company, and they put their, their t-shirt company’s logo on the back of the t-shirts and we put the band’s logo on the front, and we gave them to all of the streetwise vendors, which are basically homeless people selling newspapers in Chicago. And that was hoping for brand recognition. So if somebody saw “Hey, this band is playing out at Gunther Murphy’s,” ya know “Oh I’ve heard of them, I don’t know how.” “Well, it’s because you saw the homeless guy with his t-shirt on.” But, ya know, just, just things like that, anything and everything that we could do to get the band’s name out and, and get more people to their shows, so that hopefully they’d get book in bigger places, and maybe get some label attention. 

MT: When was this?

AS: Oh gosh, this was from… ’99 to 2001. 

MT: And what was the, do you have a particular band that you remember working with real well? 
AS: Unfortunately, and maybe this means my company wasn’t great, but unfortunately none of the bands that I worked with got called up. One of the bands was Star 69. I worked with Premium, Urban Funk Ordinance.

MT: Do you, and this is actually, I wouldn’t expect you to necessarily have, to know the answer to this, do you think there’s more people who want to be rock ‘n roll stars now, then there were twenty-five years ago. 

AS: That is a hard question, because twenty-five years ago I was five, and I wanted to be…

MT: A rock ‘n roll star?

AS: Absolutely. I, ya know, I don’t know. I think that… I think it’s a lot easier but harder nowadays. Easier in the sense that you can record a demo in your basement on your computer. More difficult in the sense that… while there’s an over-saturation of bands, while we’re seeing, in my opinion, a lot of one hit wonders, a lot of “book them now, because they’re not going to be on MTV tomorrow.” It’s more difficult because, the record labels, the A&R departments don’t exist anymore, the, the bands must develop themselves, develop their own sound, their own look, their following… then they get the distribution, but not necessarily the same development that the labels were offering in the past. So, I’m not sure, I think, I think being a rock star is always appealing, no matter what decade you’re in. Nowadays, it’s just a little bit easier for people to think they can attain that goal because of the in home technology. But I’d like to think they’re all keeping their day jobs, in the mean time [laughs]. I’d like to hope.

MT: I’m curious, what are some of the day jobs of your musicians?

AS: Well, a lot of them are still in high school. But, let’s see, we did a local showcase the other night, one of the guys is selling, what is it, energy drink Bloody Mary Mix. Another of the guys does construction. Ya know, it completely varies. I’ve worked with guys that were accountants in the day and ya know, wanna be rock stars at night.  But I’ve also worked with guys that were just stoner videogame dudes all day and want to be rock stars at night. So, I think, it kinda depends on, on the outside motivation, and passively arguably upbringing of the people.

[roughly the 40 minute mark]

MT: Those were my questions for now. We’re gonna probably want to talk to you again, you had some great stories. 
AS: Okay. Thank you. [laughs]

MD: This has been Mark Durica interviewing Andrea Sweayz, and thank you for listening.  

[end of interview, 40 minutes, 17 seconds]
